


C-Level 
Video 
Award We want to make excellence in 

board communication visible
The C-Level Video Award honors the most creative and best videos 

by board members of listed companies (e.g. CEO, CFO, COO).

The C-Level Video Award is an initiative of the HHL Leipzig Graduate School of Management and 

Part of the Digital Investor Relations (DIR) lab. The DIR lab drives excellence in digital stakeholder 

communication: www.digital-investor-relations.com

http://www.digital-investor-relations.com/


WHY?



Content & 
Message

• Control of the narrative
• Authenticity and trust
• Appreciation
• Emotion
• Digital distribution



>5.1 m
Views on Youtube



C-Level members have 
a huge impact on 

investment decisions.



10.000.000.000



C-level communication has 
become an integral part of 

stakeholder communication.



68%  72%  83%

Specific communication 
strategy for the CEO

Positioning of other 
executives

Positioning of the CEO

Source: Zerfass et al. (2016): Managing CEO communication and positioning: A cross-national study among corporate communication leaders.



HOW?



Stakeholder communication
The award ranks videos, which primarily address corporate 

stakeholders (e.g. investors) and are part of the external 

stakeholder communication.

Financial communication
Videos on the fiscal year, annual report, 
strategy, corporate developments …  

ESG communication
Videos on ESG developments,  
sustainability reports, ESG strategy …  

Criteria

+ Personal videos

+ Publicly available

+ Content focus on business

or ESG communication

Focus



Jury



• Content clarity

• Narrative structure

• Dramaturgy

• Target Audience

• Emotions

• Authenticity

• Originality

• Visual Presentation

• Composition

• Setting

• Lighting

• Camera Work

Content and 
Messaging

Authenticity Visual and 
Aesthetic Quality

• Sound Quality

• Music

• Cuts and Transitions

• Video Length

• Channels

• Subtitles

Technical and 
Production Quality

Score



WHO?



PLATIN GOLD SILVER BRONZE



BLG
CEO: Frank Dreeke

Content & 
Messaging: 

75.9%

Total score: 73.2%

Visual & 
Aesthetic 
Quality: 

81.4%

Technical & 
Production 
Quality: 

57.1%

Authenticity: 

82.1%

BRONZE





HUGO BOSS
CEO: Daniel Grieder

Content & 
Messaging: 

86.7%

Total score: 74.3%

Visual & 
Aesthetic 
Quality: 

77.5%

Technical & 
Production 
Quality: 

58.0%

Authenticity: 

80.5%

SILVER





VIG
CEO: Hartwig Löger

Content & 
Messaging: 

77.7%

Total score: 75.1%

Visual & 
Aesthetic 
Quality: 

80.0%

Technical & 
Production 
Quality: 

72.1%

Authenticity: 

70.5%

GOLD





Bayer
CEO: Bill Anderson

Content & 
Messaging: 

79.7%

Total score: 76.0%

Visual & 
Aesthetic 
Quality: 

83.1%

Technical & 
Production 
Quality: 

76.0%

Authenticity: 

63.3%

PLATIN





office@digital-investor-relations.com


